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KIMBERLY WEEDMARK
AND 

BEN ZARHOUD 

LOS ANGELES CONVENTION CENTER
MONTHLY UPDATE FOR

MARCH 2024



MARCH 2024 EVENTS

LOS ANGELES INT’L 
JIU JITSU CHAMPIONSHIP

1,800

EL SEMBRADOR 
METONOIA DE MUJERES

14,000

*MEETING
*CITYWIDE
*CONSUMER SHOW
*ASSEMBLY
*TRADE SHOW

MAR. 
2 -3

MAR. 
2 3

IHRSA INT’L CONVENTION & TRADE 
SHOW

27,000

MAR. 
4 -9

MAR. 
9 - 10

LA COLLECT-A-CON

11,000

CONFIDENTIAL AUTO CLINIC

500

MAR.
8 - 9

MAR. 
09

MAR.
12 - 15

BLACK MEN IN WHITE COATS

500

MAR. 
02

GLAMOUR GOWNS & SUIT UP

500

VICTORY GYMNASTICS

6,000

ABILITIES EXPO

9,925

SBMT WORLD CONGRESS

500

LOS ANGELES GOT SOLE

6,000

TUNER EVOLUTION 
CAR SHOW

3,500

MAR.
12 - 15

MAR.
14 - 17

MAR.
16

MAR.
16



MARCH 2024 EVENTS

98,296TOTAL
ATTENDEES 

APARTMENT OWNERS ASSOC.

1,900

AFSCME OFS MANAGERS 
AND STAFF MEETING

300

*MEETING
*CITYWIDE
*CONSUMER SHOW
*ASSEMBLY
*TRADE SHOW

MAR. 
16 - 21

MAR. 
20

L.A. COUNTY DHSP ENDING HIV 
EPIDEMIC

371

MAR. 
20 - 21

MAR. 
22 - 24

FLESH AND BLOOD 
PRO TOUR

5,000

CALIFORNIA BRIDAL & WEDDING EXPO

4,000

MAR. 
23 - 24

MAR. 
23

MAR. 
24

HOME FREE CRUISADE 15
GRAND WORSHIP

2,000

MAR. 
16 - 17

ASPIRE TOUR

3,000

LOS ANGELES CAREER 
FORUM

1,400



MARCH 2024 EVENTS



MARCH 2024 FILMING

PRODUCTION  
DATES  COMPANY NAME                         LOCATION                      AMOUNT

MARCH 12                         Some Such Inc. Lemonade Project South Lobby and Kentia $45,103

TOTAL:         $45,103



MARCH SALES & MARKETING ACTIVITY

2

ASSEMBLYS

11 EVENTS LICENSED IN MARCH

5

CONSUMER 

SHOWS

1

CITYWIDE

3

MEETINGS
TRADE 

SHOW
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LACC MARCH 2024 FINANCIALS

OPERATING SURPLUS (LOSS):

• ($0.04) million (before approved City Reimbursements, A & I and Capital Projects)
• $0.3 million above budget 
• $0.9 million below prior year and $1.3 million below Pre-Covid 2Y average

REVENUES:

• $5.3 million gross revenue (before discounts and service provider share)
• $2.9 million net revenue
• $1.3 million above budget 
• $0.1 million below prior year and $0.1M below Pre-Covid 2Y Average
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LACC MARCH 2024 FINANCIALS 

OPERATING EXPENSES:

• $2.9 million (before approved A & I, Capital Projects, and City reimbursement)
• $0.9 million above budget 
• $0.8 million above prior year and $1.2 million above Pre-Covid 2Y Average

$0

$200,000

$400,000

$600,000

$800,000

$1,000,000

$1,200,000

$1,400,000

$1,600,000

Salaries and Benefits Maintenance and Other Utilities

Actual Budget Prior Year  Pre-Covid 2Y Average

YTD Performance (unaudited)  – Net Revenue $28.3 million vs budget of $23.5 million, Expenses $20.6 million vs budget $20.0 million, Operating profit $7.7 million vs budget of $3.5 
million. 

CITY REIMBURSEMENT –$0.2 million (at budget)

Capital and Alterations & Improvements
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LACC MARCH 2024 OCCUPANCY
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LACC MARCH 2024 ECONOMIC IMPACT 

$27.8 million in Estimated Economic Impact
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Item 4c

LATCB Update



Los Angeles Tourism & Convention Board

CTD Board of Commissioners
May 15, 2024



Sales Update

Darren Green

Chief Sales Officer

Kathy McAdams

Sr. Vice President, Convention 
Sales











Elevated 
Citywide Sites



Stakeholder Prep Call

• Invite all stakeholders that will be participating in the site for a “prep 
call”

• Review the agenda, overall purpose of the site, “hot buttons” for the 
client

• Helps to ensure we are a cohesive group in our selling efforts during the 
site

• Send follow-up notes to stakeholders post-site to help close the 
business



GM Meet and Greet

• Invite our DTLA Leadership community to 
meet our customers when they are in Los 
Angeles for a site

• Participants include Clients, Hotel GMs, CTD, 
LACC, LATCB

• Shows the client we value their business

• Proven success: 2 citywide bookings after the 
post-PCMA GM Meet and Greet

Pictured here are clients from Infectious Disease 
Society of America with Adam Burke, LA Tourism 
CEO



PCMA Client Post-FAM 

Site visit and lunch with Chef 
Mark at LA Convention 

Center 



ASAE Annual 
Meeting 2025



ASAE Annual Meeting 
& Exposition

August 9-12, 2025

Los Angeles, CA Host 
City

• Four-day event bringing the association 
community together

• Associations spend more than $79 billion annually 
to hold conventions and meetings

• 6000 total attendees - 3200+ are association 
professionals

• Tradeshow will be held at the Los Angeles 
Convention Center

• Contracted 12 hotels in DTLA



THANK YOU

LOS ANGELES TOURISM


